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Abstract 

The development of information technology and social media provides significant 

opportunities for students to build positive personal branding in the digital space. This 

study aims to analyze the role of digital literacy in optimizing students' personal branding 

through social media at SMK Master Indonesia. The research method used was a 

quantitative approach, distributing questionnaires to students as research respondents. 

The results show that a good level of digital literacy can improve students' ability to use 

social media creatively, ethically, and productively, thereby building a positive self-

image in the educational environment and society. 
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INTRODUCTION 

The development of the digital era has transformed communication and 

interaction patterns in society, particularly among students. Social media 

platforms like Instagram, TikTok, and YouTube have become primary platforms 

for students to express themselves, share their work, and build personal identities 

in the digital world. Digital literacy is a crucial skill for students to use social 

media wisely, critically, and responsibly. This skill encompasses not only 

technology use but also an understanding of digital ethics, information security, 

and the ability to create positive content (Maspuroh et al., 2022). 

Personal branding is the process of developing a positive self-image through 

the public presentation of abilities, character, and achievements. In an educational 

context, personal branding can help students improve their self-confidence, 

communication skills, and prepare them for the world of work and digital 

entrepreneurship. Vocational high school students, as the digital generation, have 

a significant opportunity to utilize social media for self-promotion and 

competency development. However, a lack of digital literacy can lead to misuse 

of social media, the spread of negative information, and a low awareness of their 

digital footprint (Pertiwi & Irwansyah, 2020). 

Research on the role of digital literacy in optimizing students' personal 

branding through social media at SMK Master Indonesia is important because the 

development of digital technology has made social media a central part of student 

life. Students not only use social media for entertainment, but also as a means of 

communication, self-promotion, and potential development that can influence 

their self-image in society. Through this research, it can be determined to what 

extent students' digital literacy skills in using social media wisely, creatively, and 

responsibly so as to build a positive personal branding. Furthermore, the research 

results are expected to provide a basis for schools in developing effective digital 
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literacy education programs to improve the quality of human resources who are 

adaptive, productive, and ready to face the challenges of the digital era. 

 

METHOD 

This study employed a descriptive quantitative method, collecting data 

through the distribution of questionnaires to students of SMK Master Indonesia. 

The sample was selected using a purposive sampling technique, with 60 active 

students as respondents. The research instrument consisted of several indicators: 

digital media usage skills, understanding of social media ethics, positive content 

creation skills, and personal branding skills through social media. Data were 

analyzed using descriptive statistics to determine the relationship between digital 

literacy and optimizing students' personal branding. 

 

RESULTS AND DISCUSSION 

The research results show that the majority of Indonesian Master Vocational 

School students actively use social media on a daily basis. The most frequently 

used platforms are Instagram, TikTok, and WhatsApp. Seventy-eight percent of 

respondents stated that social media helps them showcase their talents, skills, and 

achievements to the wider community. Furthermore, students with high digital 

literacy tend to be better able to create creative content, maintain ethical digital 

communication practices, and understand the importance of a digital footprint in 

building a positive self-image. 

This study also found that digital literacy influences students' ability to sort 

information, avoid the spread of hoaxes, and maintain the security of their social 

media accounts. Students who understand digital ethics are more careful when 

uploading content and are able to build positive social relationships in the digital 

space. This demonstrates that digital literacy not only improves technical skills in 

using technology but also shapes students' character and fosters healthy 

interactions on social media. 

Furthermore, the personal branding students build through social media has 

a positive impact on increasing self-confidence and motivation to learn. Many 

students have begun using social media to promote their design work, 

organizational activities, and even small businesses. These activities demonstrate 

that social media can be a tool for developing personal potential when used 

productively and supported by strong digital literacy skills. 

However, this study also identified several obstacles, such as a lack of 

supervision of social media use, low awareness of personal data security, and a 

tendency for some students to use social media solely for entertainment. 

Therefore, schools need to provide ongoing digital literacy education through 

training, seminars, and technology-based learning to enable students to use social 

media optimally and responsibly. 

 

CONCLUSION 

Digital literacy plays a crucial role in optimizing students' personal branding 

through social media at SMK Master Indonesia. Understanding digital 

technology, social media ethics, and creating positive content has been proven to 

help students build a positive and productive self-image in the digital space. The 

use of social media, supported by digital literacy, can enhance students' creativity, 
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self-confidence, and readiness to face the evolving digital world. Therefore, 

support from schools and the educational environment is needed to improve 

students' digital literacy competencies so that social media can be optimally 

utilized for self-development and future development. 

 

ACKNOWLEDGMENT  

Thank you to the Institute for Research and Community Service (LPPM) of 

Satyagama University for providing research grants. 

  

REFERENCES 

Alruthaya, A., Nguyen, T. T., & Lokuge, S. (2021). The Application of Digital 

Technology and the Learning Characteristics of Generation Z in Higher 

Education. Journal of Educational Technology. 

Gomez-Galan, J. (2018). Media Education as Theoretical and Practical Paradigm 

for Digital Literacy: An Interdisciplinary Analysis. Journal of Media 

Literacy. 

Maspuroh, U., Nurhasanah, E., Syafroni, R. N., & Sugiarti, D. H. (2022). 

Implementasi Literasi Digital dalam Keterampilan Berbicara Melalui Siniar 

untuk Membentuk Personal Branding Siswa. Syntax Literate: Jurnal Ilmiah 

Indonesia, 7 (2), 2201-2210. 

Pertiwi, F., & Irwansyah. (2020). Personal Branding Ria Ricis pada Media Sosial 

Instagram. Jurnal Penelitian Komunikasi, 23 (1), 15-30. 

Subaveerapandiyan, A., & Sinha, P. (2022). Digital Literacy and Reading Habits 

of The DMI-St. Eugene University Students. International Journal of 

Digital Education. 

 

 

 

 



 

 

 

 


