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Abstract 

This study aims to analyze the relationship between financial literacy and the consumer 

behavior of Satyagama University students. The research method used a quantitative 

approach with data collection techniques through the distribution of questionnaires to 

active students of Satyagama University. Data were analyzed using descriptive and 

correlation analysis to determine the relationship between financial literacy levels and 

student consumer behavior. The results showed that financial literacy has a negative 

relationship with consumer behavior, where students with better financial literacy levels 

tend to have more rational and controlled consumption behavior. 
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INTRODUCTION 

 The development of digital technology and social media has influenced 

people's consumption patterns, including those of students. Students now have 

increasingly easy access to a variety of products and services through digital 

platforms offering promotions, discounts, and modern lifestyle trends. This 

situation has led to the emergence of consumer behavior characterized by excessive 

purchases of goods or services without considering primary needs. This 

phenomenon is a concern because it could impact students' future financial 

situation. 

Financial literacy is an individual's ability to understand, manage, and make 

effective financial decisions. A good level of financial literacy can help students 

prioritize spending, manage their budgets, and avoid excessive consumer behavior. 

Various studies have shown that students with high levels of financial literacy tend 

to be wiser in using their money than those with low financial literacy (Izazi et al., 

2020; Siagian et al., 2024; Sustiyo, 2020). 

Satyagama University students, as part of the younger generation, also face 

challenges in financial management in the modern era. The influence of the social 

environment, the development of fintech, and the ease of digital transactions can 

increase the tendency for consumer behavior. Therefore, research on the 

relationship between financial literacy and consumer behavior in students is 

important to provide a picture of the state of student financial management and to 

form the basis for developing financial education programs on campus. 

 

METHOD 

This study employed a quantitative approach with a survey method. Primary 

data were obtained by distributing questionnaires to active students at Satyagama 

University, selected using a purposive sampling technique. The research instrument 
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consisted of questions regarding students' financial literacy levels and consumer 

behavior, using a Likert scale. Data analysis was conducted through validity and 

reliability tests, descriptive analysis, and correlation tests to determine the 

relationship between financial literacy and consumer behavior. 

 

RESULTS AND DISCUSSION 

The research results show that the majority of Satyagama University students 

have a moderate level of financial literacy. Students generally understand basic 

financial management concepts such as saving, budgeting, and managing expenses. 

However, students are still less able to control spending on secondary needs such 

as online shopping, entertainment, and following social media trends. 

Correlation analysis shows a negative relationship between financial literacy 

and student consumer behavior. The higher a student's financial literacy, the lower 

their consumer behavior. Students who understand the importance of financial 

management tend to be more selective in their purchases and consider long-term 

benefits before spending money. These results align with previous research that 

suggests financial literacy plays a significant role in reducing consumer behavior 

among students. 

In addition to financial literacy, student consumer behavior is also influenced 

by other factors such as lifestyle, social media, social media use, and easy access to 

digital payments. Emerging consumption trends on social media often encourage 

students to purchase certain products to keep up with modern lifestyles. Therefore, 

improving financial literacy needs to be accompanied by strengthening self-control 

so students can manage their finances more responsibly. 

 

CONCLUSION  

There is a negative relationship between financial literacy and consumer 

behavior among Satyagama University students. Students with higher levels of 

financial literacy tend to be able to control their consumption behavior and make 

rational financial decisions. Therefore, ongoing financial literacy education and 

training programs are needed on campus to improve students' financial management 

skills and reduce consumer behavior. 

 

ACKNOWLEDGMENT  

Thank you to the Institute for Research and Community Service (LPPM) of 

Satyagama University for providing research grants. 

 

REFERENCES 

Abidin, A. Z., Pratama, K. P. M., & Nuha, A. F. R. (2024). Studi Pengaruh Literasi 

Keuangan terhadap Perilaku Konsumtif Mahasiswa. Benefit: Jurnal 

Manajemen dan Bisnis, 10(1), 1–10.  

Fadhilah, N. (2023). Pengaruh Literasi Keuangan dan Gaya Hidup terhadap Perilaku 

Konsumtif pada Mahasiswa. Jurnal Prospek, 4 (2), 120-128. 

Izazi, I. M., Nuraina, E., & Styaningrum, F. (2020). Pengaruh Literasi Keuangan 

terhadap Perilaku Konsumtif dengan Self Control sebagai Variabel Mediasi. 

Review of Accounting and Business, 1 (1), 35-43. 

Siagian, I., Hutasuhut, S., Sinaga, D. L., Tinambunan, F. U., Saragi, S. L., & Banjar, 

Y. V. (2024). Pengaruh Literasi Keuangan terhadap Nilai Konsumtif 



             Nusantara Hasana Journal  
                           Volume 4 No. 2 (Juli 2024), Page: 225-227 

  E-ISSN : 2798-1428  

227 

 

Mahasiswa Pendidikan Ekonomi 2022. Journal on Education, 7 (1), 200-210. 

Sustiyo, J. (2020). Apakah Literasi Keuangan Memengaruhi Perilaku Konsumsi 

Generasi Z?. Imanensi: Jurnal Ekonomi, Manajemen, dan Akuntansi Islam, 5 

(1), 25-34. 

 



 

 

 

 


